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Visitor

profile

3,678 87

people registered countries of origin

e 6 6 o o o o o o o
first-time
59.1% foreign nationals 40.9% rocals visitors

The 10 countries of origin with o
. » 36%
the highest number of visitors returning visitors

taly I  6.0%
France [ 4.0%

U. Kingdom 3.8% - Origin of visitors
U. States 3.4% - by continent

Russia _ 2.5%
Germany _ 2.4%

Mexico 2.2%
Brazil 2.0%
Colombia _ 2.0%

India B 16%

59.1%

foreign visitors

Bl Europe 51.86% Asia 13.53%
Excluding Spain Africa 1.86%

B America 31.70% B Oceania 1.06%




Age of

visitors
Under 18 5%
- :
18 t0 29 21%
I ‘
30 to 39 34%
40 to 49 22%
L
50 to 59 13%

Gender of

visitors

Length of time
living in Barcelona

- Over 10 years 33%

.
5 to 10 years 11%
3tob year;% ................................. 13%
Cosyeas 20%
D ...
. Less than 1 year 16%

Activities

wwie B4 5 26 8 9 3
in figures
activities © webinars : lectures, : activities activities: children's
© (previous courses, © cultureand : networking activities
1035?52”‘90' week) workshops and : entertainment
round tables :
Themes The Barcelona International Community Day activities focused on the following areas:

Useful information and services
for people arriving and settling in
Barcelona, either alone or with their family.

Work and business

Resources, services and training for the
purpose of finding work and developing

professional skills, or for investing, doing
business or starting up a new business.

Enjoying Barcelona

Information and resources to learn about
the city’s attractions and discover in terms
of culture and leisure in the fields of the
arts,sports, and voluntary work, and in the
social sphere.

Making contacts

Dynamic networking and various mee-
ting points for making contacts.

Entertainment for everyone: concerts,
shows, children's activities and cuisine.



Exhibitors

The fair featured 72 exhibitors

Public entities
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Barcelona City Council - City Promotion

Barcelona Activa (:\ Eg E\%ona

Bibliotegues E de Barcelena

B:SM - Barcelona de Serveis Municipals Ajunta,:::fg
de Barcelona

Barcelona Libraries

M=, /Salut

@ Barcelona
Diputacid
Barcelona

R

Barcelona Health Consortium

Barcelona Provincial Council

Guardia Urbana police force and

Barcelona Fire Service Guardia Urbana

..-.-..ialcelona

ICUB

Barcelona Institute of Sports

- . EE Mercats
Barcelona Municipal Institute of Markets EE deBarcelona
*e
Turisme de Barcelona Barcelona
Turisme

Leisure activities and sports centres
(nall g

A.H.Al STEAM STEAD

Aire Ancient Baths

g

BARCA
Hockey herba

Barca field hockey

eXplorins evplorins

veta [
Catalana
Federaci6
Sugglets

Catalan Sailing Federation

Swapfiets

Insurance, medical and
healthcare services

Clinica

Clinica Corachan Corachan

C

(&g wamemary

Memory Center Institute of
Applied Neuroscience

Mapfre MAPFRE
Healthcare Barcelona
Sanitas Poblenou g
p—
Therapy in Barcelona ‘thel‘apyinbarcelona
. . turo
Turd Park Dental & Medical Center park

Professional or business associations

European Chambers of Commerce /’ e
in Barcelona e
LGBTQI+ Chamber of Catalonia con |I ra
gtbiq+
RedGlobalMx Barcelona RED 57 GLOBALNX
CAPITULO BARCELONA
SciTech DiploHub -
Barcelona Science and Technology Hub D||§E5r|.l|56|;
SIETAR Spain (Society for Intercultural @
Education, Training & Research) SIETARESPARIA
Studentfy %tudentfy

For Students, By Students

Social and cultural associations

Barcelone Accueil — Cercle des Francais

Scandinavian Club of Barcelona (CEB)

[EE==] fundacié

Fundacié Institut Confuci de Barcelona B e ot

|S5EE) de Barcelona
ERFBILSFHALL

(D InterNations

P+ o
o Beveeiong

InterNations

Swiss Society of Barcelona



Primary and secondary education

Agora Sant Cugat Campus & Agora

International School Barcelona

Benjamin Franklin International School

Oak House School

St. Patrick’s International School

St. Peter’s School Barcelona

Shoping e woid

Agora International

o P

BF:IS:

. | DAK HOUSE
SCHOOL
Lalded (ol

ST. PATRICK'S

|ST.PETER'S
& sctioot
| BARCELOMA

Higher education

EADA Business School

La Salle - Ramon Llull University

ESIC Business & marketing School

€ada’

Salle
Iy

Media and production companies

Catalan News Agency (ACN)
Audioprojects

Barcelona Expat Life
Barcelona Metropolitan
Expatica

La Vanguardia

Barcelona in English

Catalan)News

audioprojects

Harcelona
Expat
ife

Metropolitan

E EXPATICA

LA VANGUARDIA

Cultural services

Barcelona Centre for Linguistic
Normalisation

Barcelona Obertura

" CONSORCI PER A LA
N NORMALITZACIC
LINGCIISTICA

I3

Earcelona Oberiura

Recruitment services

Barcelona Digital Talent

[®_ Barcelona
' Digital Talent

Page Personnel Page Personnel

VISP Tabet

Seorch Pecpls

Talent Search People

Language services

Ruslandia

World Class Bcn

e
€2

Financial, legal
and business services

da\anding

growacr ossbo rders

Aval.anding

E i
BALCELLS IMMIGRATIZN
R LIS T et e LAWYERS-SPAIH

©sabadell

bcn@

Make your Bus

Balcells Lawyers Group
Banc Sabadell

BCN Business Services

Integra Advisers INTEGRA ' ADVISERS
NFIC.VIPS E

MF IC VIPS
NIE.CAT [1.car
Ontranslation wntranslation

Smmart Services

mm

ATSEAVICES

Real estate, relocation and moving

services
APROPERTIES

AOPE

ASOCIACION DE
ORGANIZADORES
PROFESIONALES

aProperties

Association of Spanish Professional
Home Organisers

Barcelona Expat Services { a Barcelona Expat Services
A

Eres Relocation Xeres......

Happy Expat Homes & More

Inspire Property Expert
Lusa Group LUSALECAL _ TB LUSA REALTY

diagonal

uuuuuuuuuuuuu

Mudanzas Diagonal

Nuvo Barcelona Nuvo



Promotion

and impact

Barcelona City Council's publicity campaign was centred on
five key pillars:

the purchase of advertising space in local and international
media (press and digital media), external spaces belonging
to Barcelona City Council itself, social media, the website
and printed publicity materials.

Estimated advertising value

€187,900

Insertions in the local and international
press reaching an audience of

458,500

people

LAVANGUARDIA |

Advertising spots on online radio stations

200,859

impressions

Sponsored articles, mailshots, insertions
and programmatic advertising in local and
international digital media

1,723,878

impressions

Segmented advertisements on
Facebook, Instagram, Twitter, LinkedIn and
YouTube

7,115,901

& o
| . - .mnmc

impressions

. Vbmrrng prbee s, Iy e e Cne Ve actiulion
e i o o g o Bawmora etmranrl Someuniy Dy e B vermades. tubers. networidng | BCtivitats Nidkguss
enitre e i de 50 inkclatves penaaces par &

comunita inbemacional que viu | trebala a la chitat,

‘TP 23 d'octabre, de 108 19 hores. B celebra ol st
Barcsiona istemasionsl Comemurity Doy
o T—_

External media

] 540
74

banners

backlit advertising
displays all over the city

The event was reported in news items
via media outlets, including Beteve,
Catalan News and the 3/24 news website.

betevé

INTERNATIONAL

DAY

aACK.
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Reception for sponsors, exhibitors and

speakers for the 2021 Iedition held in the Rece pti On a nd
Mies Van der Rohe pavilion on 5 October. preSeﬂtathﬂ

We would like to thank the following

organisations for their support, in

making this project possible: ACknOWIedgementS
PREMIUM SPONSOR

©Sabadell

MEDIA PARTNERS

SPONSORS BARCELONA in ENCLISH Catalan/News
C Clinica
C CoraChan : eres Relocation Services Mei-ropom'qn E EXPAT|CA
PagePersonnel
MAPFRE ag SPECIAL THANKS
MEDIA PARTNER A Vela &
HBISAH Catalans

LAVANGUARDIA

Hosts: Othmane Mouhssine, Jessika Klingspor, Sam Zucker, Oxana
Lapuzina, Lia Wei and Gabriele Palma.

Beck Ingredients for providing hand sanitiser dispensers.

Volunteer students from the international schools participating in the fair.
The Barcelona Maritime Museum and the Mies Van der Rohe Pavilion.
Everyone who has generously donated their time to take part in the
programme of events, either as speakers, moderators or members of

the audience.

The Both. People & Comms team for their absolute dedication to
carrying out this project.




Key
figures

V561 573

activities exhibitors
3,6 i 8 8 i e 6 6 o o
people registered countries of origin w w w w 96

speakers and experts

40.9%

locals

ARIIIXXNE

5 59.9% 40.1%
59-1 0/0 women men

foreign nationals

Overall rating
of the fair

overall rating

City Promotion Department

Barcelona City COU“C" We|come_baroe|ona
www.barcelona.cat/internationalcommunityday @ Barcelona International Welcome

www.barcelona.cat/internationalwelcome @ via.bcn/international-welcome



https://www.instagram.com/welcome_barcelona/
https://www.linkedin.com/company/barcelona-international-welcome/
https://www.youtube.com/playlist?list=PLGqsHW77DVq90Rxwi3BUJhhzxE7LxYAhA
https://internationalcommunityday.barcelona.cat/en
https://www.barcelona.cat/internationalwelcome/

