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Barcelona Expat Week: the meeting point for Barcelona's

international community

The week of 19 to 23 October 2020 saw the first edition of Barcelona Expat Week, a hybrid, digital and face-to-face event
that drew in over 2,600 people becoming Barcelona's largest international gathering of the year.

The event was held on a cooperative and innovative virtual platform which played host to 34 digital activities and, what is
more, served to provide other useful resources, encourage contacts and share knowledge.

Being a fair aimed at Barcelona's international community, Barcelona Expat Week represented a step forward from its
predecessor, the Barcelona International Community Day (BICD), in bringing together and highlighting international
talent.

As part of the ‘Barcelona, City of Talent’ government measure by Barcelona City Council, this initiative positions
Barcelona as an open city which attracts, welcomes and looks after international talent.
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Profile of people registered for the event
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The typical participant profile is: a woman between 30 and 40 years of age from a
European country, who has been living in Barcelona for under three years.

Ages Gender

18to29yearsold s 22%  \Women o 59.9%
30to39yearsold 38% Men oD 38.9%
40to49yearsold o 26% Other @ 1.2%
50to 59 yearsold cmm» 12%
60 years old or more @ 2%

Foreign national's period of residence in Barcelona

Non-residents e 81%  Almost half of the people registered have been

Lessthan1year  emmmmms 208% [iving in Barcelona for under three years.

Tto3yearsod e 28.3%

3to5yearsold e 138%  And 8.1% of all participants take part in the
5to10yearsold emm 102%  event from their country of origin.

More than 10 years qumm» 18.6%



A week full of activities

One topic for each day of the week One type of activity for each time of day
[Vorning

Personal Landing Online workshops

Useful information and services for people arriving in 10 information sessions on specific and practical matters.

Barcelona and aiming to settle here, either on their own or
with their families.

Tuesday, 20 October m

. Meet & share
Work and training 131 . ons f _ dlearni
Work and training opportunities in Barcelona against the interactive sessions for meeting experts and learning

background of paradigm shifts such as teleworking or about specific projects and experiences in each area.

online training.
Wednesday, 21 October .
i Webinars

Talent without borders 10 talks and round tables featuring experts, senior
How talent is fostered in our city, boosting female talent executives, entrepreneurs and creative people.
and new professions in the fields of science and research

in Barcelona.
Thursday, 22 October Face-to-face meetings

. . . ultural events in unique buildings of Barcelona to
Doing business and entrepreneurship Sc events d g

encourage personal exchange between attendees.
Analysis of the resources, contacts and key players for
investing, doing business or establishing a company in
Barcelona.

Enjoying and participating in the city H / 5

Information and resources to learn about the city’s

attractions and discover its cultural and leisure offerings in Participants gave
he fields of the arts, sports, voluntary work and social activities an appeal
the fie +SP ! y rating of 4.3 out of 5

activities.

Number of activities per participant
3 3 7 7 1or2activities 36.5%
, 3to5act. D 46.5% -
PARTICIPATIONS  Morethan act. emmm mon e es

Online platform / Virtual community 1

Thanks to Barcelona Expat Week's online plat-
form, people who had signed up were able to:

= Check the programme and sign up to its activities
= Join the online sessions
= Access a-la-carte videos of all the sessions

In addition:

* Be part of a virtual community
= Contact and interact with other participants and
speakers




Barcelona Expat Week 2020 programme

EXIELE] Workshops

DIXX) Meet & Share

T Webinars

BEEIF] Face-to-face meetings

All the sessions were recorded and can be viewed from the online platform and the Barcelona.cat Youtube channel
(International Welcome list).

Personal Landing

Opening session

Checklist for expats
when they arrive in
Barcelona

Practical tips to
minimise headaches
with paperwork

How to open a
bank account?

Experience Barcelona
through Catalan!

Searching for
housing in Barcelona
and its surroundings

What school do |
want for my children?

Tips for accessing
healthcare in
Barcelona

Palau Guell
Catalan Art Nouveau

The breathtaking home
of Gaudi's main
benefactor

It was when we were forced to stay home during lockdown in the first wave of the COVID-19 pandemic that
we rediscovered our closest surroundings. Every day of the Barcelona Expat Week ended, for the purposes
of a continuous discovery of the city's spaces, with a face-to-face meeting in one of these five unique
buildings that are or have been iconic meeting places for creativity, innovation and business in Barcelona
throughout its history

These meetings unfortunately had to be cancelled, after the arrival of the second wave in October, in

Tuesday 20

Work and training

Where to find a job
in Barcelona?

10 tips to find a job
in LinkedIn

Get trained in the
digital world and
broaden your
professional horizons

Learn languages to

connect with the world

The keys Post-Covid

telework in Barcelona

Job opportunities in
the digital sector in
Barcelona

The City Hall
Secular Gothic
architecture
Home to the city's
government since
medieval times.

Wednesday 21

Talent without
borders

Ouir skills and
competencies: the
added value of our
talent

Use your
uniqueness to make
the difference

How to build your
business network
in Barcelona

Connect with the
Nordic talent

Work and sisterhood:
women's professional
networks

She.preneur : how to
reinvent yourself through
entrepreneurship from a
female perspective

Talent without borders.
Leading scientific
researchers in
Barcelona

Casa SEAT
Contemporary

A place for innovation
and future trends

accordance with the health measures in force at the time.

Thursday 22

entrepreneurship

Barcelona's
freelancers never stop

The keys to starting a
business in Barcelona
and seeking funding

Discover the
Homeless
Entrepreneur project

From Asia to Barcelona,
experiences of women
entrepreneurs

The importance of
the culture of failure

Barcelona, city of
professional and
business opportunities

Barcelona, city of
entrepreneurial talent

CasadelaSeda
[House of Silk]
Baroque

The headquarters of one
of the city’s most
influential guilds

Doing business and Enjoy and participate

in the city

Get inspired by
Barcelona!

Learn Catalan in the
time of the pandemic

Get involved through
social activism

Explore the
surroundings:
Barcelona is
much more

A literary walk

through Barcelona

Discover Barcelona
through its people

Soho House

Neoclassical

An exclusive meeting
point for talent and
expats



https://www.youtube.com/playlist?list=PLGqsHW77DVq90Rxwi3BUJhhzxE7LxYAhA
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Host ambassadors

They came from several countries and have made Barcelona their home

Lucre Mba Ndong

Equatorial Guinea f| Founding director of Africa Fashion Week [t KiESIRGEEES

Lucre was born in Equatorial Guinea, but came to Barcelona when she was a child. She has
been working at SOS Africa for years and is the director of Africa Fashion Week Barcelona.

Lynn Wong

Co-founder of Grupo Eventoplus > RYECRGERe e

Lynn was born in Singapore and has lived in cities such as Paris and Los Angeles. In 1999 she
arrived in Barcelona, where she created Grupo Eventoplus, an events organisation company.

Andrew Funk

United States | Founder of Homeless Entrepreneur > NERS RN

Andrew arrived in Barcelona in 2003 and is the founder of the Homeless Entrepreneur
Association, which helps homeless people get back to work.

Christoph Himmelskamp

Lawyer and director of Rodl & Partner > RUVEIRGERVE

Christoph was born in a village near the city of Bremen and came to Barcelona in 2000. He is a
lawyer and the director of the Barcelona branch of a German auditing firm.

Karlijn Surminski

WEGEEE LY WASERCRCEIEI® £ Watch the video

Karlijn is a Dutch artist in love with Barcelona and the Mediterranean. When she is not doing paintings of
the city's neighbourhoods, she gives art classes for children and artistic-coaching workshops for adults.

Patricia Radovic

Peru/ltaly General Secretary of Casa degli Italiani di Barcellona > NIECRGER )

Patricia was born in Peru, but has lived in several countries and cities around the world.
She arrived in Barcelona in the year 2000 and is a big-events organiser.

Aleksandar Ivancic
Engineer and researcher in the field of renewable energies at Aiguasol > R RGERVeE

Aleksandar is Serbian and came to Barcelona in 1991. He is an engineer and researcher in
the field of renewable energies and has advised several international organisations.

Ronan Bardet

Founder and CEO of EGI Group > N aaraas

Ronan Bardet is a Frenchman with a passion for e-commerce. He is the founder and a
director of EGI Group, which helps companies and start-ups in the field of e-commerce.

Sara Larsson

PITITTIET N €3 Watch the video

Sara Larsson from Sweden arrived in Barcelona in the year 2000, which she found the
perfect city for combining her two passions: photography and food.

The hosts took part in Barcelona Expat Week's activities programme and shared their experiences in a set of short videos that can
be viewed from the online platform and the Barcelona.cat YouTube channel (International Welcome list).
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Promotion and Impact

The campaign ran by Barcelona City Council to publicise the event
Estimated advertising value

was aimed at the members of the international community living in

the Barcelona area. The campaign was based on four
cornerstones: advertising on the media, social networks, € 1 8 5 1 06

mailings and branded contents.
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Inserts and sponsored articles in the press
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La newsletter Equinox
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Digital publicity segmented by target audience



Rating of the organisation
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Participants Speakers

Overall rating of the event

Participants Speakers
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